
Book Marketing
Basics 
The ultimate book
marketing planner

Presents
Evergreen Authors

www.evergreenauthors.com



Welcome
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Congratulations! You wrote a book!

 

We have good news and bad news for you. We'll get the bad stuff

out of the way first:

 

Your book, as awesome as we are sure it is, ain't gonna sell itself. 

We know, we know. You have visions of yourself signing books in

front of thousands of adoring fans, sipping tea on your patio

while watching those royalty checks automatically deposit into

your bank account. 

 

That...is probably not going to happen. 

 

No, we take that back. It could happen, but it's going to require

some real hustle on your part. 

 

But here is the good news: that hustle we're talking about does

not have to be painful. In fact, it shouldn't be painful at all. It

should be enjoyable. 

 

Yes, you read that correctly. Marketing work should be enjoyable. 

Why? Well, we think it's simple: you're much more likely to

continue to do the things you love doing, as opposed to the

things that feel like an endless root canal. 

 

And since this book marketing business is a long game and not a

short one, we want you to focus on the marketing efforts you can

do with a smile on your face and for the long haul. 

 

We can't promise you riches, but we can promise you this: you'll

find much more enjoyment, fulfillment, and success, if you do. 
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Pre-Launch 
OMG... this is happening!

We are hoping that if you are reading this you've got the following wheels in motion:

 

You're working with a fabulous publishing partner to make your book the best it can possibly be. 

You're wrapping your head around what this whole "author life" thing could look like for you.

You're watching other authors/speakers/educators in your genre doing this right and learning

from them.

 

We're guessing you're also feeling:

Terrified

Overwhelmed

Nervous

Etc. 

 

Don't worry! The next page will  help you wrap your head around your pre-launch efforts.
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Pre-Launch

Determine which social media sites will  serve as your platform. If you've already established

a platform, GREAT! If not, start BEFORE your book launches. That way you have time for it to

organically grow. 

 

Get your website up and running. Check out authors you admire and see how you can be

inspired by their web pages. 

 

Create a book that you can stand behind. We know, DUH, but hear us out: you will need to stand behind this

books for YEARS to come. Spend the time to make it exactly what you envisioned.  Don't cut corners,

especially on the cover.

Get your email list up and running. Don't worry if you're just starting with a couple email

addresses. Use an email service like Mailchimp to send emails from. 

 

Set an overall marketing budget. Remember that this number will  include: your launch event,

any publicity you hire out, web page creation, and any paid advertising. Don't worry if this

number is small. Just be realistic. 

 

Create a content calendar, whatever that means for you. We suggest posting on your social

media sites 3x per week leading up to your launch, but follow the 90/10 rule: 90% of what

you post should be helpful, and only 10% should be self-promotion. 

 
Hire out anything you need to do that you can't do yourself. Check out sites like Fiverr or

Guru to find experts. You do not need to do everything yourself!

 

Here's what you need to do BEFORE you start planning
your parties, quitting your day jobs, and spending

your author-millions:

www.evergreenauthors.com
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Remember, you're creating a
community, not just selling

books.

Building your author platform really means
focusing on meeting your readers' needs.

 

 Make a website that speaks to your readers,
.interact with them in meaningful ways.

 

Focus on being an expert in your field,
whatever your field is!  

www.evergreenauthors.com
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Launch 
Let's party!

Do you need to throw yourself a launch event? 

 

No.

 

Do we highly, highly, HIGHLY suggest you throw yourself a launch event?

 

YES!

 

The people you know and love, the people who have supported you throughout this process, want

to celebrate your accomplishments with you! But not only that, a launch event (whatever that

means for you), is a great way to connect with your community and sell LOTS of books!

 

The next page will  help you throw a successful and lucrative book launch event.
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Elements of a Great
Launch Event
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Launching a cookbook? How about hosting a cooking demo as your launch

event? Launching a children's book? How about  having your event be at a

local children's bookstore? See what we mean? Be intentional with the event. 

 

Yes, it 's great news that you wrote a published a book, but the more people

you can include in your event, the more chances you have to tap into their

networks. Open your event out to the public as much as possible. 

 

This is so important! BOGO offers are great at launch events as well as deals

for book clubs, classrooms, and libraries! 

 

The photos from your launch event can be used for years to come after your

book launches. Be sure to have someone (as many people as possible!) taking

photos, posting them on social media, and sending them to you after!

 

Just because you went to a launch event where the author did an interpretive

dance about their book does not mean you have to do that, too. Host an event

that is comfortable for YOU, and enjoy yourself. You've earned this!

 

The launch event is thoughtfully planned

The event is opened out to the community

People have a chance to buy multiple copies
of your book 

Someone is taking great photos

The author is totally comfortable 

www.yourwebsite.com
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Stick to Your Budget

It can be so tempting to go all out for your
launch event. We get it! 

 

But here's the deal: the  goal of your launch
event is to sell as many books as possible.

 

 You want to MAKE money at your launch
event. 

 

Budget carefully! 

www.evergreenauthors.com
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Post-Launch 
Now what?

Created your author platform: check. 

 

Threw an amazing launch event: check. 

 

What do you do now?

 

For many authors, this is the point where things get real. And this is our favorite part of book

marketing, to be honest. This is where you start to get really intentional about how you get your

book out into the world, and making this world a better place with your words. 

 

You know, the stuff you were hoping to do when you first embarked on this book writing journey in

the first place! 
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Create a mail marketing

campaign. Send your book to at

least 10 influencers in your genre,

along with a personal note from

you. 

Encourage people to review your

book on Amazon, Goodreads, or

on their own blogs or social media

sites. 

Create an ad campaign on a social

media site where your readers

are. 

Pitch yourself as a speaker, either

about the content of your book or

the process of writing/publishing.

Find at least five blogs or

websites for you to guest post on. 

Focus on networking: join a

Twitter chat, attend an event near

you, or join an online group where

you can talk about your book. 

Create a lead magnet or freebie to

draw people to your website to

purchase your book. 

Create a content calendar for the

next three months, including blog

posts, images, and helpful

articles/tips for your fans.

Be sure your author profiles are

updated on all your social media

sites as well as Amazon. 

Create a newsletter every month

for the next year, highlighting

what you have been up to and any

special offers for your book. 

For marketing your book after your launch!

www.evergreenauthors.com
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Be Patient

One of the biggest mistakes we see authors
make is thinking that their book should sell

like hotcakes from day one. 
 

Your marketing efforts will take time, and that
is okay. 

 

Focus on creating relationships with people,
and not just selling your book. 

www.evergreenauthors.com
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If you're on social media, be

social. Respond to questions,

engage  with others, and be

active! 

Be positive. No one is interested

in hearing about how hard it is to

market your work. Be positive,

even when you might not want to

be. 

Engage with other authors,

especially ones in your genre.

You aren't competitors. You're

kindred spirits!

Keep your website updated at all

times. Be sure all your links

work! 

Be creative with your marketing

efforts. There's no one-size-fits-

all marketing solution. 

Focus on the efforts that bring

you joy. If you don't enjoy what

you're doing to market your

book, skip it! 
 

DO THESE THINGS:

www.evergreenauthors.com
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Beg people to buy your book. You

know when a social media post is

yucky. Pay attention to you gut

instinct, and never beg for a

sale. 

Be closed minded. Some of your

best marketing will  happen when

you least expect them. 

Get caught up in "likes" on social

media. Boost posts you really

want seen, and let the

community build organically. 

Pay anyone to "make you a

bestseller". If anyone promises

you the moon, run in the other

direction. 

Give your book away without

having a strategy behind it. 

Give up. Remember how we said

this was a long journey? It is.

Buckle up and enjoy the ride. 
 

DON'T DO THESE THINGS:
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Our Favorite
Resources

Canva

Need great visuals but don't

have a degree in graphic

design? Canva saves time and

energy and makes beautiful

graphics!

www.canva.com

Sweet Reach Media

Looking for a beautiful

website or to have someone

take over your social media

marketing campaign? We love

Sweet Reach! 

www.sweetreachmedia.com

Trello

This is a great place to

organize your ideas, your

content, and your resources. 

www.trello.com

Buzz: The Ultimate Guide to

Book Marketing

Co-Written by Evergreen

Authors co-founder Roseanne

Cheng, this book answers all

your burning marketing

questions. 

www.wiseink.com

Jane Friedman

Jane Friedman is always a

wealth of knowledge about the

writing process. Follow her

blog at the very least!

www.janefriedman.com

Tim Grahl

Tim Grahl is an expert on all

things marketing. We love his

book, Your First 1000 Copies!

www.timgrahl.com

Eventbrite

Looking for a place to network

or pitch yourself as a speaker?

Look no further than

Eventbrite!

www.eventbrite.com

Facebook 

We know, we know, Facebook

is not always fun. But the

"events" section is a great way

to connect with other

creatives locally and fill your

calendar!

www.facebook.com

Community Ed

We've seen so many authors

take an idea for a course,

pitch it to their local

community ed, and have great

success! 

 

Web Books Events
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Thank you!

Enjoy the journey! 

BOOK ONLINE

Yes, this is a lot to take in!

 

But as we say to our kids all the time: take it slowly. You're really

not in some sort of race to the finish line here. We've seen it time

and again: the authors who find the most success in publishing

are the ones who are focused on meeting the needs of their

audience, are intentional, and enjoy this whole marketing

business. 

 

That's right. We'll say it again. 

 

Find a marketing effort to focus on and figure out a way to enjoy

doing it. 

 

It's really that simple. 

 

Not only will you sell books, but you'll have a much better time if

you do! 
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We hope you've found this download supremely helpful! 

If you want more of this type of marketing know-how, visit our always-

growing  online course selection at Evergreen Authors. 

 


